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Aleph

Media Representation is our
core business worldwide

Aleph is recognized as the partner of the largest digital media platforms in

more than 140+ countries.

We support advertisers in each country, as their Point of Contact for their
campaigns.
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Aleph’s position in global Digital ecosystem Aleph

140+
Countries

. X/ /A Performance
3) N \ 0[] , advertisers
@ : Branding
" ( @ advertisers
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59+

Walled garden platforms with
premium inventory mostly on

exclusive basis
Uber Reaching over

26,000+

. . . Perf
Digital advertisers / Qc{o Az;:;r::mce
agencies and media shops '
in growth markets

d. 3bn+ % Media Shops



Aleph’s solutions
Make local and global advertising possible, without limits

Global Platform

Partners

We act as an extension of
the world’s top digital
media and advertising
platforms in untapped
growth markets with a
proven track record of
long-lasting partnerships.
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Local Market
Experts

Our teams of platform-
specific experts sit across 5
continents bringing
nuanced understanding of
local growth markets.

South America
North America
Africa

Asia

Europe

Specialized

Technology

Our proprietary
technologies are designed
to meet the unique needs
of digital advertising in
growth markets.
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Payment

Solutions

Our payment solutions
simplify the financial

complexities and make
cross-border payments
seamless and effective.

A

Alephpayments

You Get One invoice
We handle KYC

Credit assessment
Local billing

Tax collections
Regulatory compliance
Cross border payments

A

Aleph

Digital Media
Education

Digital Ad Expertis our
social initiative that offers
digital advertising
education for all, for free.

100,000+ students across
140+ countries

9.2/10
student satisfaction rate

38 alliances

NGO’s, international
organizations,

universities and governments

4 regions
LATAM, MENA, Africa, Europe
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How do we support your
needs?

o

il
Business Manager Credit Line Strategy Campaigns Reports
We give you access to our global We can create month/Q/year We can perform various analysis We can help you optimize your We provide various level reports
business manager tailored credit lines and help you define your strategy campaigns based on global and analysis, white label
based on local / global performance metrics

benchmarks / insights
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Platforms we support your advertising needs in Greece Aleph
3M Local MAU 2.3M Local maU 1.5M Local mau 0,9M Local mau
1B alobal mau 463 M aciobal MAU 750M aiobal Mau 80M alobal MAU
Microsoft Pinterest Snapchat WeTransfer

a D, X

19 Marketplaces 14M Local MAU 1|V| Local MAU
310M ciobal MaU 507M Giobal mau 564 M aiobal Mmau

Amazon Reddit X (Twitter)




Let’s
Connect

B :
e Matiatos
_ Managing Director at Aleph

vagelis.matiatos@alephholding.com
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HHE Microsoft
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Advertising \eph

Unlocking New Potential with Microsoft
Ads
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Current landscape &
Microsoft Ads
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Aleph  ER KT,
- -
Current landscape & customer behaviour

Al and personal assistants transform search marketing as brands prioritize
consumer engagement, personalized experiences, and measurable
advertising performance.

Spending Al Signals

* Statista June 2023 — May 2024 — April 2020


https://www.statista.com/statistics/319974/growth-search-ad-spend-worldwide/
https://www.statista.com/statistics/1478121/activities-consumers-trust-ai-with/
https://www.statista.com/statistics/973815/worldwide-digital-voice-assistant-in-use/

Why Microsoft

® Audience Reach: Bing’s unique demographic—high-income,
educated professionals; age range typically untapped by
Google Ads.

® platform Synergy: Easy integration with existing campaigns
(esp. Google Ads), making it low-effort for you.

® cost Efficiency: Often up to 25 % lower CPCs with a high ROI
due to reduced competition.

® Enhanced Features: Copilot’s seamless integration, Ad
extensions, in-market audiences, and LinkedIn profile
targeting, allowing advanced targeting options not available
on other platforms.

A

Aleph

i85
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Text Ads RSA & DSA Ad Extensions  Shopping Smart
Campaigns Shopping

Demographics & Location & Device In-market Remarketing Dynamic
LinkedIn Profile Audiences Remarketing

Max Clicks Max Conversions Target CPA Target ROAS

Google Import UET Conversion
Tracking




Solutions for every touchpoint

Consideration

Evaluation

. New
- Customers

.........................

Existing

- Customers

Buy Again

.
...................

Note: This is not exhaustive list of available solutions.

® Multimedia Ads
® Multi-Image Extensions

® video Extensions
® Dynamic Search Ads, broad match and Search partners
® Similar Audiences to prospect

Product Ads & Multimedia Ads
Responsive Search Ads

Dynamic data extensions

Exact match and phrase match
Remarketing to consider

In-market Audiences/Similar Audiences

Multimedia Ads
Product Ads
Remarketing to convert
Customer Match
Responsive Search Ads
Dynamic Search Ads

Product Ads
Responsive Search Ads
Multimedia Ads
Remarketing follow up
Similar Audiences
Dynamic Remarketing




mm Microsoft Advertising

The Americas (47 markets)

Anguilla

Antigua & Barbuda
Argentina

Aruba

Bahamas
Barbados

Belize

Bermuda

Bolivia

Brazil

British Virgin Islands
Canada

Cayman Islands
Chile

Colombia

Costa Rica
Dominica
Dominican Republic
Ecuador

El Salvador

French Guiana
Greenland
Grenada
Guadeloupe

Guatemala
Guyana

Jamaica

Haiti

Honduras
Martinique
Mexico
Montserrat
Panama

Paraguay

Peru

Puerto Rico

Saint Kitts & Nevis
Saint Lucia

Saint Pierre &
Miquelon

Saint Vincent & the
Grenadines
Suriname

Turks & Caicos
Islands

Trinidad & Tobago
United States of
America

United States Virgin

Europe (45 markets)

Albania
Andorra
Austria
Belgium
Bosnia &
Herzegovina
Bulgaria
Croatia
Cyprus
Czechia
Denmark
Estonia
Faroe Islands
Finland
France
Germany
Gibraltar
Greece
Hungary
Iceland
Ireland

Italy

Latvia
Liechtenstein

Lithuania
Luxembourg
Malta
Moldova
Monaco
Montenegro
Netherlands
North Macedonia
Norway
Poland
Portugal
Romania
San Marino
Serbia
Slovakia
Slovenia
Spain
Sweden
Switzerland
Turkiye
United Kingdom
Vatican City

187

Markets

Middle East and Africa (54 markets)

Algeria
Armenia
Azerbaijan
Benin
Bahrain
Botswana
Burkina Faso
Cameroon
Central
African
Republic
Comoros
Cote d’lvoire
Democratic
Republic of
the Congo
Djibouti
Egypt
Eritrea
Ethiopia
Gabon
Gambia
Georgia
Guinea

Guinea-Bissau
Irag

Israel
Kyrgyzstan
Lesotho

Libya
Madagascar
Malawi
Mauritania
Mauritius
Mayotte
Namibia
Niger

Nigeria

Oman

Rep. of Congo
Rwanda
Qatar
Reunion Saudi
Arabia
Senegal
Seychelles
Sierra Leone
Somalia

South Africa
Tajikistan
Tanzania
Togo
Tunisia
Uganda
United Arab
Emirates
Yemen
Zambia
Zimbabwe

Asia Pacific (41 markets)

American Samoa
Australia
Bangladesh
Brunei
Christmas Island
Cocos Islands
Cook Islands

Fiji

French Polynesia
Cuam

Hong Kong
India

Indonesia

Japan

Marshall Islands
Malaysia
Maldives
Mongolia

Nauru

Nepal

New Caledonia
New Zealand

Niue

Norfolk Island
Northern
VEERERS e S
Pakistan

Palau

Papua New
Guinea
Philippines
Pitcairmn Islands
Samoa
Singapore

Sri Lanka
Taiwan
Thailand
Tokelau

Tonga

Tuvalu
Vanuatu
Vietnam
Wallis & Futuna


https://aka.ms/GlobalExpansion_PROP
https://aka.ms/GlobalExpansion_PROP
https://aka.ms/GlobalExpansion_PROP
https://aka.ms/MSA-Language-Options
https://aka.ms/MSA-Language-Options

Greece

R 50% Q, 50%

male female

53% are under the age of 45

@ 33% high [ 30%

household university
income degree

Bing Network Buying Power

@ Index?: +21% spend more
online than avg. Internet
Searcher

1 Statista Market Search Report 06/2022 | 2GWI, Global, Monthly
site usage, Q2 23-Q1 24 | * Statcounter Desktop Operating System
Market Share 2024 (by July 2024) | * Comscore gSearch (custom),
March 2024 | ® Wikipedia English | ® Nationmaster.com | 7 GW (Q2
23-Q124) | ® = Comscore gSearch, Explicit Core Search (custom),
March 2024, for United States | ° lloyd sbanktrade.com | 10 Derived
from a proprietary Microsoft model using 1stand 3rd party
datasets including SimilarWeb, March 2024 |

© Copyright 2024 Microsoft Corporation. All rights reserved.

A

Aleph

Microsoft Advertis
3 million users (33% of tota

Explore the Microsoft Advertising in C
® 8,3% search share and 51m searches o soft Search Network sites
® 77% Desktop OS market share in 2024 (

® Clicks grew 8 times in H1 2024 vs. H1 202

Insights from 2024

® Health and Wellness trend in Greece has been thr years, positively

affecting consumption patterns in packaged food and b8

® Retail, Travel and Tech & Telco are one of the main top clicked verticals
® CTRin Greece is higher than in Austria or Poland

® Creece generated more clicks than Bulgaria and Macedonia and Albania



02

- - >
Bing & Google

are not competing

A\

Aleph
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Bing & Google: Better Together

® Audience Expansion: Reaching an exclusive audience
segment same budget — larger audience — better results

® Higher Click-Through Rates: Lower competition and high-
intent user base lead to higher CTR.

® Optimized Budget Usage: Shows how Microsoft Ads can
extend ROI by capturing a smaller but high-quality audience.

® Simple Import Tools: Easily transfer Google Ads campaigns
with Bing’s import tools for seamless multi-platform
management.
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Partnership Benefits

22



Why Aleph?
® Consultative Support: campaign optimization, strategic insights, and free auditing services for your
campaigns.
® Direct Troubleshooting — on accounts, ads, technical problems and policy issues
® Giobal Expertise: Global training - local understanding.

® Performance Focus: KPI tracking, data analysis, and optimization recommendations tailored to meet
your client’s performance goals.

@ offer education and Best Practices

23



Let’s
Connect

A

Aleph

:' = Giorgos
- Leventakis

Senior Client Partner | Microsoft Advertising Lead Greece
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PiNnterest
Advertising oo

Pinterest ads enable businesses to reach an
engaged audience through visually appealing,
targeted content that inspires discovery and

drives action.




Pinterest is where people go

To discover the best |
brands & proauc




People come to Pinterest undecided
and ready to take action

90

of top searches on Pinterest
are unbranded'

1.5X%

Weekly Pinners are 1.5x as likely to use
Pinterest for inspiration on their purchase
journey vs. other social media platforms?

Source: 1. Pinterest Internal Data, Global, as of June 2023 | Calculated as % of the top1000 most popular searches; 2. Talk Shoppe, US, Path to purchase study
@ (commissioned by Pinterest), April 2023; Asked among weekly Pinterest users vs weekly users of other platforms who used 1or more social media sites as part
of their shopping joumey.




INspiration zone

Future

“‘lam planning
a holiday to..."

Plans start
on Pinterest

Drive contextual relevance by connecting with
key consumer moments and need-states.




The user journey

Q =

See Save
People come early in their They curate, save, organize
decision-making journey. their favorite ideas for later.
{ Trendy green coats e 2 Created  Saved

D T - +
7 11 I ] o

My new green look 4

36 Pins - 4 sections

r ' :
e —
e

Shop Coats

A

Aleph

®
Shop/Try

They act by buying and
trying ideas they find.

. Promoted by
. SonlaTrac
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Aleph

Reach your audience at every stage of decision
mMaking and reach your full funnel goals

Consumer experience Advertiser benefit
Build .
e See AR EaE Discover Q
° Save Drive Decide e
Consideration

Get
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A

GenZ is Pinterest's fastest-growing
and most-engaged audience +20%

YoY growth

= Imnm BACHCOANNEL  BRBINERE  COLTORE  GHAN  I0MA%  PRLIVICS  SCRENCE  SECOMITY  mENCH

Pinterest Is Having a Moment

Millennials may have popularized Pinterest, but Gen Z is pushing the platform to new heights.

42%

of Pinterest's global
monthly active users

2.5x

Gen Z saves nearly 2.5x
more ideas than other
generations




GR Audience Insights

2.5M sinners

(~1.8M monthly Active Users Q4 2024)

5% 35%

Females Males

18-24 25-34 35-44 44-54




Top GR Verticals/Interests

DIY & Crafts

Home Décor
Women Fashion
Food & Drink
Beauty/Cosmetics
Travel
Parenting/Family

Electronics

@ Source: Impressions - Clicks - Searches for L1 Interest (2024)

Impressions

15.09B
14.30B

12.49B
12118
11.85B
8.80B
7.64B

7.29B

Seaches

12.19M
14.74M

17.46M

13.13M

21.85M

11.55M

7.51IM

8.75M



Targeting

INnterests

Reach people according to
their implied interests using
INnterest targeting

Keywords

Reach an intent-driven
audience in search as they're
looking for specific things to
make, buy, or do

Customer list

Reach existing customers
by uploading emails, mobile
IDs (MAIDS) or via

data onboarders

Engagement retargeting

ldentify people who have
already interacted with your
Pinterest content and drive
them to action

Visitor retargeting

ldentify and retarget people
who have interacted with
your website or on

Pinterest content

Actalike

Reach people who look and
act similar to a seed list of
audiences from your customer
or retargeting list

@

5 L}

A

Aleph

Location

Device

Language

Gender



The Ad Formats ’\

FPO Meck Penerest FPO Mock

. he Fmr)" g—)s-

lan

We'll get you

-

ReCommerded Mosdfliras oo
1450

SEE MORE »> v - Taking care of your
Dot ssnocmeumme = ’ agated monstera

Premaret ty - Meadohones viu Can by

e Happy Landings foliow

Low fares to dream destinations

A Q 2 O s W°,_, h Q 2 O

Standard/
Video Pin

Carousel Max Width Collections ldea Ads
Video (Catalogue Ads)



The () is for Performance




Pinterest is delivering on performance

Pinterest drove

1.oX

Mmore efficient
incremental conversions
than Display!!

Pinterest drove

1.5X

more efficient
incremental conversions
than other Social Media!

Pinterest is

22%

more likely to drive
+1 iIncremental ROAS vs. other
social platforms!

A

Aleph



(@ isfor Performance

Shopping is
built into
Pinterest

Aleph

More than half of people say shopping is
the primary reason they come to Pinterest
in the first place.! And today, Pinterest is
more shoppable than ever before.

$39.99

I O Cateye Flame Sunglasses, Red
O Bluxome @

. . . * R k¥ & 39 . Free shipping
increase in clicks on and

saves of buyable items 2
& @ save -

t Product details vj

Source: 1. Pinterest Internal Data, Global, March 2024.
2. Pinterest Internal Data, Global, Q2 2024 vs. Q2 2023.



(@ isfor Performance ’\

Mobile deep links Direct Links Aleph

It's easier

Women's Shoes © Cancel colorful cups © Cancel

than ever for g
shoppers to buy

o1y Ceramic Glassware Hand

%

New shopping solutions take the friction out of
buying by creating more seamless handoffs
between Pinterest and retailers.

Shop now A

$10.99

it Blue stacking fiuted mug
A Q + ® &

3X +90%

Lift in conversion rates! Outbound click volume?

Source: 1. Pinterest Internal Data, Global, May 2024 | Note: Beta results from advertisers when comparing Shopping oCPM ads with
mobile deep links (n =7) vs Shopping oC PM Ads without mobile deeplinks (n = 40), Conversions attributed usinga 1 dayclick
attribution window; 2. Pinterest Internal Data, Global, September 2023 | Note: Beta results comparing Consideration CPC
campaigns with directlinks to Consideration CPC campaigns without direct links.



We're helping to accelerate
Pinners through the funnel by
matching your ads with their
Intent.

IIIIII



(@ isfor Performance

People come to Pinterest to discover new
brands and products—so your ads fit right
in. Improvements in how Pinterest uses

intent signals are helping your ads become
more relevant.

mid century furniture  teak credenza

dining room decor  future perfect home

Shop now

Sideboards & credenzas

Promoted by
Made by Camden

8:08 oll T - ’ \

£ Home decor

-
Explore @ o=

"8 e

Sideboards, buffet tables
& credenzas

ﬁQQ&m

\

;—h Ao

Aleph



Whole Page Optimization enabling

@ isfor Performance growth in relevant ad load

More performative
ads, powered by Al

Al is powering our ads delivery in the upper and
lower funnel, helping to deliver more value for our
advertising partners while optimizing for the
consumer experience.

Modermn red dress
$96.00

L2 2 & e

Sonla trac ©

+30%
1t Page search relevance. +-I 8%
+ 9% nu rrlwlkztelrn otfhcelicks.

lift in conversions.

More like this

@ Source: Pinterest Internal Data, Global, Q2 2023vs. Q2 2022. Based on cumulative experimental gains




Performance+

Learn how Pinterest Performance+ can help boost

campaign performance and optimize every ad impression
with automation and Al.
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Performance+ Aleph

Driving

Maximize performance with a

y performance Gpified Setup
~ through |
~ bundled

Create a Performnance+ campaign

automation

Most advertisers who
- use Performance+
. gl : ) campaigns
Help boost campaign performance and ad ‘ D see a 10%+ CPA /CPC

impressions with automation and Al from ’ 3 improvement, relative
to “business as usual”

Pinterest Performance+. % campaign setup'

Pick the setup that aligns best with your
business objectives to drive the most
performance possible on Pinterest.

Pinterestir E 00 global ¢ 3 loha and beta from April-August 2024 —CPA/CPG Ole ments
from Per sandare n d. » e




Performance+
helped Prada
achieve remarkable
conversion results

For the launch of new Leather Goods camypaign in the US, Prada
tested Performance+ unveiling really good results across lower funnel
KPls. All CPA, ROAS, and CR metrics (on both Add to Cart and
Checkout events, from Pinterest Ads Manager) were improved on the
tested campaign compared to the control one.

-04% +1.8X +30%

CPA Checkout ROAS Checkout CR (Checkout/Add to Cart)

@ Source: Prada Pinterest Ads Manager, US, 2024

Campaign type
Conversion

Vertical
Fashion Luxury

Ad Types
Static Pin, Carousel

Product Features
Performance+

Prada Group
Paid Social Media Team

“We are always looking for
new opportunities to
optimise and improve our
campaigns and we wanted
to be the first to test the
new Performance+. With
this new solution we
registered an improvements
on all the main KPIs"

Prada

A

Aleph



Drive better results ’\
with better creative
and scale

With Performance+ creative, you can automatically create Shopping
and Collections ads from your catalog, and take them from drab to
fab by replacing their blank backgrounds with engaging scenes.

We'll optimize to show the right ad to the right user to help drive
action.

e You control whether to use generated backgrounds, creative
optimizations (i.e. auto-created formats), or both

e With a few clicks, you can scale your catalog advertising across
thousands of ad variations

+1%  +14%

Advertisers in beta testing saw Advertisers in beta testing saw an

an 1% increase in checkouts on average 14% increase in outbound

average when using generated clicks on average when using
backgrounds? creative optimizations?

'Pinterest intemnal data from >70 global advertisers in beta comparing Performance+ creative ads with generated backgrounds to ads with white backgrounds, June-
August 2024. Performance improvements are not guaranteed.

2Pinterest internal data from >200 global advertisers in beta comparing Performance+ creative ads with muttiple formats to Shopping ads alone, June-August 2024.
Performance improvements are not guaranteed.



The Next Day:
Use Performance+ products to help increase

efficiencies

PEMEITENEE: Ereaiie Performance+ ROAS bidding (BETA) Promotions (BETA)

Get offer A
Spend £100, save £10
Indoor sofa, pink

Sonla Trac

Sponsored

Available for Perf + catal | Available for Performance+ conversions &
vallable Tor merrormance catalog sales Performance+ catalog sales

conversions, & catalog sales

®

Available for Performmance+ consideration,

48
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ey Glannis
Ceorgakakis

Senior Client Partner | Pinterest Advertising Lead Creece

giannis.georgakakis@alephholding.com -
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Aleph ‘ amazonads

Amazon Advertising

Aleph

Deliver relevant ad experiences that
create meaningful connections between
brands and customers




Agenda

01

Amazon Ecosystem & current
landscape

02

Unique Offering

03

Premium supply

04

Success stories & proof
points

Aleph

amazonads
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Amazon Ecosystem &
current landscape

52



Amazon Advertising ecosystem

' Amazon is a common! «
thread.in.oureveryday
lives

Aleph



One ecosystem - Two Advertising options

Endemic

Sponsored Ads

Non-Endemic

Amazon DSP

» 5N

A

Aleph



Community

Different platforms, different mindsets

O &

Where you go to connect

Active

ﬂ\

amazon
S

Where you go to buy

A

OB

Where you go to see what your
community is doing

v
Passive

3 YouTube

Where you go to be entertained

\ 4

A

Aleph

a19nd
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Amazon is at the center of Retail Media

d

\./‘7

/8% of US consumers begin their
shopping journey on Amazon

Aleph

34% of German consumers

begin on Amazon it is the 2nd
largest Amazon market

90% of online

shoppers uses
Amazon in the UK

Amazon has over 310 million active users worldwide

amazonads s



.\Ieph amazonads
-—_ -
Current landscape & customer needs

Today’s ad landscape offers opportunity to
reach the right audience, with the right
message, on the right channel

Supply Audiences Signals




Aleph | amazonads

Customer needs are changing

Unique audiences
How do | connect with new relevant audiences at scale? How do |
measure my connection with these new audiences, and ensure they

are high quality?

Unique supply
What unique premium inventory is available on Amazon DSP?
Where will my ad show up?

Al powered optimization
How do | measure impact and automate optimizations with unique
signals?
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- Unique
Offering

A\

Aleph
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Aleph  amazonads

Amazon DSP

Help reach the right audience at
the right time with our unique
signals, supply and
measurement solutions




Aleph | amazonads
-— -
Key takeaways

1
Unique
signals

Amazon DSP provides access
to unique signals from
proprietary Amazon owned &
operated properties.

2

Unique
reach

Amazon DSP provides unique
reach with Prime Video Ads,

FreeVee, and other Amazon
owned & operated inventory

3

Unique
measurements

When combined with

Amazon Marketing Cloud,
Amazon DSP is unique in setting
up advertisers for success

4

Demand
generator

Reach customers who are not
already searching for your
product, brand or category.
Our unique signals allow
advertisers to understand
audience interests and
encourage engagement to
generate demand.



03
 Premium Supply

A\

Aleph
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Our ability to maintain addressability is anchored on unified log ins across our

properties, which translates to high fidelity aggregated insights

Shopping

WHOLE
FOODS

damazon

fresh

P |

amazon

Browsing

Shopping

Searching for brands

and products

Engaging with ads

Listening to podcasts

Internal

addressability
graph

audible™

Watching shows and
movies

Live Streaming video
games

Rooting for your

sports team

Listening to podcasts

Music

Discovering new music

amazon music

Engaging with ads

Aleph  amazonads

Streaming

Q..E,n

@ l":."'
THURSDAY

bOThA

freevee



Reach your audience where they shop, stream, and browse

amazon
S
89%

U.S. Households

reachec by Amazon'

; /U"
11.8M

Average viewers per
gameinthe US.®

IMDb |
200M+

Monthly unique
visitors globally ®

prime
\-/—’

200M+

Prime members
globally

w
twitch

35M+

Daily average viewers
globally &

50M+

Monthly U.S. ac -
supported streaming
audio®

prime video
\/7

1ToM+

Estimated monthly
U.S. ad-supported
reach’

WONDERY
24M+

Monthly reachin the
U.S.?

alexa
\/7

500M+

Alexa-enabled devices
sold glopally ™

1ToM+

Monthly U.S. ad -
supported reach on
Streaming TV*

firetv
N ——7

200M+

Fire TV devices sold
globally &

amazon publisher direct

1B+

Monthly reach across

theousands of third-party
sites and apps globally™?

Aleph  amazonads

Ihird -party exchanges

Integrations with
several leading SSPs

7,
(/4
B Pub -

Oisney Roku

and more

Flexibility tobuy via open
excnange, Private Auction,
Preferred Deals, and
Programmatic Guaranteed



Aleph  amazonads

-—_ -
The Twitch experience is COMING TO GREECE Q1 2025

Amazon’s free, ad supported destination

~1M

Average Monthly Unique Viewers

Categories spanning from Gaming,
Chatting, Music, Sports, and more.
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Ot katpol aAkalouv. Ac aAAa€oUE TIPWTOL EUELC.

Ol KAUTIAVLIEC XAUNANC ONULOLEYLIKOTNTAC...

LLLKPOTEPEC .
rBavotntec va

armodwoouv o€ ad
recall  [1poBeon Ayopadg

Brand Awareness

e Consideration

WARC, The Future of Creativity, 2024

..Exouv 43% ..urtoamnobidouv Kal oe:

A

Aleph

Eival mAeov caeg Kat
petpnotpo: To performance
marketing mpemeL va yivel

TILO ONULOVLPYLKO, Yla va
Eavayivel anoteAeoPaTIKoO.

68



H dnuiloupykotnta Eekva tn «Stadpoun» tou funnel
aro to Awareness dtekdkwvtag tnv mpocoxn. Kuplo
oxNUa enkovwviag ota SoMe w¢ Lo armoTEAEC UATLKO
elval to Bivteo.

Why

Creativity ¢
Is Key

A

H avodoc tng Gen-Z, HLog YEVLAG UE ayATtn
yLa to Bivteo, xapnAo attention span kat
vPnAn yvwon tne «yAwooac» twv SoMe,
amaltel ano ta brands va mapouaotdlouvv
€EUTIVEC KOl oUYXPOVEG LOEEC, Kal PAALoTA
Qo TO MPWTO SEUTEPOAETITO — AAALWC T
Kowva amAw¢ Ba cuveyxioouv val oKpoAAPOULV.

Ol KOLUIMAVLEG e creators oo dilvouv Tnv
guKaLlpla VO « LIAOETE» OTA KOWA QUTA...
KOl OVTWC va 00¢ alkouoouVv. To KAELSL elva
Aoutov To £EUTVO UVULA, KOl O AvBpwTtog
Tlov To petadibel.

OeAETE va OelTE Ta onuela TwWV Kalpwy
VA JETATPETIOVTAL OE ATIOTEAEOUATA VLA
TO brand oag; Apnote to otnv Aleph.




V\/‘hy Influencer Marketing

92%

TwV Xpnotwv SnAwoov
OTL N WWOEVTIKOTNTA EVOC

creator Atawv to Kivntpo

TOUC yLlaL VoL 0lyOpA.oOUV

£vol TIpoiov N €va brand
(1)

(1) TikTalk: Unlocking the Power of Creators,
2022. (2) Tech Report, The Must-Know Influencer
Marketing Statistics, May 2023

61%

TWV XPNOTWV EUTILOTEVETAL
T

npoiovta movu

cuvotnvouv ot influencers
KOlL Oy OPOLOE TIPOLOV
adotou 1o £ide o€ PBivteo...

...EVW HLOALC

38%

EUTILOTEVETAL TO
SoMe content
arto brands (2

A

Aleph
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Aleph

Always-On: The Way to Success

Performance Native

H yvwon kat n gumelpia pog navw oto digital mebdio,
gvioyvovtag TV mapouvoia peyalwv brands otnv
eANVLKNA ayopa, £xeL Seifel 6TL 0 cUVOULAOUOC
performance, native evepyslwv pe Influencers kot
always-on mapouoiog pEpveL Ta KaAUTEPQ
amoteAéopata o Awareness, avéavel to brand recall,
gevw Bonba Kal TNV MPOCEYYLON KOTAVAAWTWY — AKOUN
Kot otav 6ev avalntolv evepyad Eva TPoiov N pLa
UTtNpEeoia.

Always-On
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Aleph

Success Stories: Viral Trends & Hits

Ta brands dieBvwce a&lomotlovy Touc creators yLa buzz kKal arnoteAeopuata

Instagram

#MyCalvins

Mta viral hashtag
KauTiavia mou
TPEXEL KABE XPOVO
aro to 2015

TikTok
Hyundai loniq 6

Awareness & video
views yLa to fully
electric povteho

Results
+13% Ad Recall

Results

870K posts on IG alone

. .
1M unique creators 242M+ Impressions

+ (o)
5x Eng. Rate Increase 3,5% Brand Awareness

[Source]
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https://tagshop.ai/blog/influencer-marketing-campaign-examples/
https://www.tiktok.com/business/en/inspiration/hyundai-tiktok?ab_version=experiment_1

Why Work
with Aleph



Your Vision, Our Mission

H texvoyvwoia ¢ Aleph oto influencer
marketing Tnv KaBLoTA Tov 1OAVIKO
OLVEPYATN YLa OTIoLa ETALpELla BEAEL Va
TIPAYUATOTIOLNOEL TO «AALAY», KAl Va
«TIPOCYELWBE» e ATOALTN acPaAeLd

A

Aleph
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A

“‘ Aleph
The Perks of Working with Aleph

Your One-Stop S eT Creativity
Shop Unlocked
OL untnpeoieg pag nephappavouv MpaypatonoloU e SLaPKEG To SNULOUPYLKO pag TUNUA
OAoL TaL OTASLA YLOG KOUTTAVLOLG — monitoring KaiL 5LopOWTLKEG TAPAYEL TLG LOEEC TTOU
armo 1o concept HEXPLTNV KLV OELG OTIOU Kall OTav npoodidouv duvapn oto PAVUUA
vAoroinon, To reporting, KaL Ttnv XPELALETOL, WOTE KABE eVpW Kall ooG — XwPLC
TIHoAoynon twv influencers AETTO va pEPVEL amoteAEopaTa ETUTTAEOV XPEWON
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The Perks of Working with Aleph

Best Service at

a Best Price

Tic SLompaypaTEVOUOOTE yLa
TOUC TEAATEC paC BACELTNG
Sleloduorc pag otnv ayopa Kat
TNG CUVEPYAOLOG HOG UE T
pneyaAutepa media shops kat toug
ntAéov dnpodLAeic creators

Stay Relevant

H evbelexnic evaoxoAnon Mo LLE TO
influencer marketing ocac npoodEpet
HEOW TNC cuvepyaoiog pag O,TL VEO
oupBativel otic o dSnuodAeic
nAatpopuec, TikTok & Instagram

A

Aleph

Save Time &

Money

2ag poodEpou e Kalta SUo
avaAappavovtac ta logistics, amnod
TNV ETLKOLVWVIA LE TOUG creators
HEXPL TNV TLLOAOYNON, KOL OVTOG
hands-on o k&Be otadlo — mpuy,
KOTA TN OLAPKELQ, KOL LETA OTIO pLaL
KOLUTTAVLOL
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The Perks of Working with Aleph

The Right Cast

Mo KABe Kapmavia dnpLoupyou e To
creators’ mix pe tn peyautepn
QTtXNoN OTA KOLWVA COC KOl OTOV
apLBpo mou Xpelaleote, WOTE TO
budget cac va amodidel Ta pEyLota

To v nAdtepo currency ota Social Media.

Me ta concepts, Ta oevapla Kat tn step-
by-step uAomoinon touc, ppovtilovpue
woTe To content va elvat avtaélo tou

brand kot taplootod os kKABOe creator ko

TO KOWVO TOU

A

Aleph
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Risks
VS.
Opportunities
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Risks and Solutions

A

Aleph

Mnv avnouxeite. Apnote to otnv Aleph.

O ouvdUaoPOC TNG EUTIELPLAG LOC KOLL TWV EPYAAELWV TTOU EXOUUE
avarmntuéel kot aflomoloVue, uropei va e€adeipel ta pioka mou dpépvel
pnadli tng yia kabe brand n evaoyxoAnon pe to influencer marketing.

Oa ppovticoupe Ta Tavta — ard TOUC XpOvoug tapddoong KoL tnv
moLotnTa Tou content, péxpL tnv erthoyn politically correct Snuioupywy,
Ttou appolouv oto brand kot to poiov
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A

S I G Aleph
. olutions
Risks
Eva Bivteo «kateBaiver» yati mopafLalet To concept kaL ta oevdpla oxedidlovtat pe royalty-free
TIVEU LOTLK AL SLKalwpotol AOyw AXOU 1) Tou AXOUC Kall He Baon tnv moAttikry tou TT & tou IG
policy Tn¢ mAatdoppuag
MapakoAouBou e Tnv anodoon tou kKABe PBivteo
, , , , Ko topepPaivou e yia optimization ava naoca
To Bivteo dev €xeL TNV AVOUEVOUEVN atOdoon ’p ,HB “ Yl op , )
OTLyUn, OTOV KoL OTtw¢ XPELATETAL, WOTE N
emevouon oac va amodidel ta péylota
O creator kaBuotepel To UALKO, bev tapadidel H yvwon pag dtaodpaiilel otL kaBe popd mpoteivou e
UALKO eTtalyyEAHATIKOU eTtESOU, avTdpa ota avOpwIoug He EmayyeALATIONO TTou Ba pEpouv KaAUTEPQ
requests yLa aAAayég / meploootepa deliverables, otav kol Omwc MpEmnet
O creator mou en\é€ate eixe 16N WANOEL HE AANO Y& KABe Kaumavia, SECUEVOUUE TOUC creators o€ oxEon He
brand kat avéBaoe avtaywvioTtiko content, oAU TOV QVTAYWVLOUO 0pilovTtag TOV AMOKAELGUO TOU YL

KOVTA XPOVLKA 0Tn 8K 00¢ EVEPYELDL OUYKEKPLUEVO XPOVLKO dLaotnpa
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Risks

O creator avéBaoe €va Bivteo oto omoio maipveL Evtovn
akpaio B€on MAvVw o€ TIOALTIKA 1) EVALCONTO KOWVWVLIKA

BEuarta, mapacupovrtac Kot tTn ¢ripn tou brand mou tov
EUMLOTEVTNKE

H kopmavio Sev €ixe Ta aVAUEVOUEVO ATTOTEAEOLLATA

H kopmavia teAeiwoe, ol pLool creators dev
£XOUV TILLOAOYLO OTO OVOUA TOUC KOl N
TIANPWHLA TOUG yiveTal «oTtal{oKEPAALA»

A

Solutions

To screening mou yivetal ano tnv Aleph og 6Aoug toug
ouvepyalopevouc creators StaodpaAilel tn olvdeon Tou
brand oo pe npocwrna mou Sltakpivovtal yla to
«KoBapo» MPodiA Toug

To influencer marketing €xeLva kKavel pe Tov avOpwrvo
nopayovta. Av tapad tic Sikheldec aodpaleiac nov Bétoupe
KATL 6V AELTOUPYNOEL, SLOMPOYHLOTEUOUOOTE KoL
PooPEPOUE OTOUG TIEAATEG Hag extra benefits, T.x.
neploootepa deliverables

H Aleph avoAapBadvel tnv TioAdynon Ue €va eviaio
TILOAOYLO KABe pAva

Aleph
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Best Cases



Cook At Home

Me otoxo tn Snuoupyia Awareness yLo ta poiovta Tt
kKot tnv mpoBoAn twv USPs touc (vootiuta omnitikou
paynTou EVKOAQ Kat ypnyopa, xwpic ouvtnpntika K.Art.),
n Cook At Home sumiotevtnke TNV Aleph yia tn sINTECTE
dnuloupyla kat uAomoinon evog €TriGLOU TTAAVOU, THN
, , . KAMMANIA
ETLOTPATEVOVTOC creators onwc n 6nuodAng EAeva
XapaAapuroudn, aka Five-Minute Mom.
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The Results e

21tn ouvtpuntikn nAstoPneia tou 90% OTIKA GXOALO TWV
vaso MO R XPNOoTwV anotunwaoayv tn Beppn umtodoxr Toug oTo
aso II“’," I I I I
Q KaAd eival TEAEIEC 01 OAATOEC aAAd Kal auTd TTou QTIGEaTE PTTPAaRo oag pAvupa tou brand, to omoio «mpwtaywviotnoe» Sima
031 O3  Reply OTOUG creators Tn¢ evépyelog o€ Bivteo mou aneomnaocov

OUVOALKQ 4,7 €K. views.

UL I

444
Mou ptropoupE va 1o BPOoUE.

20231221 01 Reply

sofiamakropoulou8
AUTEC 01 OdATOEC gival uTTEpoXEC! TN ouykekpIPEvn Oev TNV £xw dokipdoer ..6a 1o Kavw !
20231216 01 Reply

2XOAIA VIEWS ENGAGEMENTS
R user7sou7rovon XPHSTQN
A

To kavw pe rarareg baby... TéEAsio!!!!

20231222 )2  Reply 5’70% 20 SecC

CAMPAIGN AVERAGE WATCH TIME
ENG. RATE

20.1K 90%

VIDEO SAVES POSITIVE COMMENTS
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Mini Electric & Countryman

Me otoxo tn dnuoupyia Awareness oto Instagram yia ta

novtéAa Electric kat Countryman, n Mini otpadnke otnv

Aleph yLa to cwoto concept, KOl YL TOUG OWOTOUC

creators ou Ba to £pepvav otn {wn. ANULOUPYCALE TO

Electrify the Day, pwa urban «OdUcoela» pe BINTE e
TPWTAYWVLOTH Tov BpaBevpevo pwtoypado THN
Kwvotavtivo Zoduikitn yia to Electric, kaito Feel the KAMTIANIA
Nature, éva oevdplo anodpaong yla touc travel creators

YabaTravellers.
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The Results e

To Engagement Rate tn¢ kaumnaviag Eptaoce To
EVTUTIWOLAKO 7,63%, evw TO 6UVOALKO Reach tng ayyiée
Touc 103K xprjotec. Kat og autr TNV eVEPYELQ, ElYOUE Eva
TOAU Loxupo Average Watch Time twv Bivteo — to Baotko
otoixynua yo va SLekS Ik oou e aAAd Kal va
SLaTNPAOOULE TNV TTPOCOXA TWV CUYXPOVWY ALKPOATHPLWwV
HEoa aro to KAatdAAnAo content ko Tou ¢ KAtdAANAoUG
creators.

150K 7,63%

BINTEO

AO THN TOTAL VIEWS & CAMPAIGN
KAMIANIA IMPRESSIONS ENG. RATE
11K 15 sec
ENGAGEMENTS AVERAGE WATCH TIME

2K 99%

VIDEO SAVES POSITIVE COMMENTS
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A

Aleph

Let’s sz Mamouni
Con nect stomer Success Director at Aleph

aggeliki.mamouni@alephholding.com -
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Thank you! ’ \

Aleph
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