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Expanding Internationally
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Our Vision
latform for brands, people and ideas to grow internationally
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THIRD PARTY LOGISTICS Exporting in 86 Countries
International delivery in 24h~48h Europewide

w_pln

SWITZERLAND

IREL%

/ GERMANY
PORTUGAL
c_GoogleMerchant '
” w_tbs
|
|
l w_scangauge / c_amazon
| w_ole |
NETHERLANDS ) "

BELGIUM V c_skroutz
AUSTRIA ~——— UNITED KINGDOM w_plx
AUSTRALIA t_Direct
SLOVAKIA w_tpl

NORWAY
COSTA RICA
CANADA
SWEDEN

w_bioselect

SPAIN w_dna

GREECE

ITALY (

c_eBay

\ w_dnafilte
FRANCE

USA c_vendorcentral \ < AdWords

. * |
*top 25 countries top 10 sale channels
** Costa Rica effect
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THIRD PARTY LOGISTICS Expansion pillars
Expanding operations into 4 major industries

WLTPL

THIRD PARTY LOGISTICS

Health &
Beauty

Fashion

Legacy

Selling online since 2006 across the world!




N1 What we do
T’!EDT!:RTI%ETI(; Proof of concept

Successfully exporting via our platform
Health & Beauty y exporting p

YOUTH LAB.

Health &

Fashion

Fashion

Superdry

S3aLoMmon




What we do

3 key ingredients
Average 100€ per Tkg |
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THIRD PARTY LOGISTICS

returning
customer

. expensive [
Success Triad

Formula for a successful product online

T — Y. \\\/\§
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THIRD PARTY LOGISTICS SME producing hi-quality products
With international demanad

Highly organized Warehouse - Production line l
Mandatory requirement as the business model is time critical ~
- | S
g / \\/\‘.\



Real Estate

’m' TpL Fconomy of Scale

QII - Ecosystem

THIRD PARTY LOGISTICS L
Availability

Low OPEX
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THIRD PARTY LOGISTICS

c et ! \ et

Step #1
Placing products everywhere

Feed available products to all major marketplaces such as Amazon — eBay — Google \ \/ \\

fulfillment
>amazon
~—7

amazon
p—

Prime

amazon
N

seller central

Google ™

merchant center

A Google
AdWords

’
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THIRD PARTY LOGISTICS

Europe Population
2013-2019 (), millions

798.4

797.14

794.75
791.7
787.4

793.3
] I I I I

2013 2014 2015 2016 2017 2018 2019(f)

Step #2 >
Shipping Across Europe

24h delivery in all major capitals 48h in the rest of Europe ~
T A . \ N
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Ecosystem

WLTPL

Thematic

Step #3

International presence
Expanding in all EU and international regions
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Inventory Picking & Packing
Step #4

\ Always in Stock
Shipping products directly from Warehouse

B2B Sale to TPL

Availability




W. TPL Low OPEX

THIRD PARTY LOGISTICS

Suppliers Products 9528

Operational Efficiency
Constantly fine tuning the operation
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THIRD PARTY LOGISTICS

(o000 R

GET PRODUCT
INVENTORY

Turn Key solution

Simple and Efficient
One distributor to handle the entire e-commerce enviroment

amazon

PROMOTE PRODUCTS
ONLINE

FULFILL ORDERS

Co-Operation Overview

. O o
N =

O o

CUSTOMER SUPPORT
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Amazon

2 eBay

,\_\ Get the Low Hanging Fruit
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PROOF OF CONCEPT
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N N

famazon — wamazon — @mazon \\3

Prime /
@9 : : S\
J] WL IPL = NLIPL

T

N
/ ~ K amazon \;‘
Jm0 /eb N N
NV epay |
N
Production line to online demand [

The production line produces in real time the B2C demand
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NETHERLANDS  DENMARK SWITZERLAND
CANADA e ” i
1t \\‘\ UNITED KINGDOM
BEGUM 23%
2 \
HONGKONG/
2%
NORWAY _
2% |
ALY ; | —
2%
SWEDEN _
2%
AUSTRIA =
3% opan ;JOZ V' GReCE
% y o
| AUSTRALIA
' - 4%
MRESSHRETSBRETSsHERECS FRANCE
: B e OB TR R e D 11% GERMANY
SSEEFEREE2EFEE2s=33 12% ~
:

Doubling Turnover each year L
Selling across the world
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